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Click to watch brand video

F45?
WHAT IS

Born in Australia, F45 Training is one of the  
fastest growing fitness franchise networks in the  
United States, based on number of franchises sold  
in the United States. It offers its loyal following a highly 
immersive, team-based fitness experience that is  
effective, fun and community-driven. 

In a highly competitive fitness market, F45 has developed a 
training system that appeals to a broad and diverse customer 
base. Our program is not just easily adaptable to evolving 
fitness trends but also meets the modern consumer’s needs 
for work outs that are time efficient, results based and 
community orientated.  

The following is general information which is designed to 
assist in searching for a suitable site. It is the franchisee’s 
responsibility to make the appropriate inquiries and ensure 
that the site is suitable for use as an F45 Studio and that it 
otherwise complies with our requirements.



BACKED
INVESTOR

In 2019, an investment group lead  
by Mark Wahlberg became a strategic 
investor in F45 Training.  

The partnership provides increased  
brand awareness to continuously deliver 
benefits to franchise owners and the 
of F45 members across the globe. 



 
 

February 22, 2018 

Publication/Outlet: Forbes 

Web-Link: https://www.forbes.com/sites/lienoch/2018/02/22/as-the-healthy-living-craze-takes-

off-in-china-this-company-wants-to-ensure-it-isnt-just-a-fad/#217d739c10ce 

Monthly Unique Visitor: 29,759,863 
 

 

 

 

 

 

 

	

Publicatio
n/Outlet:

	WomanFi
tness	

Web-link
:	https://w

ww.wome
nfitness.ne

t/paige-ha
thaway/4/

	

Monthly	U
nique	Vis

itors:	186
,843	

	

March 8, 2018 

	

	

	
	

	
	

	

	

	

 
 

February 26, 2018 

Publication/Outlet: TBO 

Web-Link: http://www.tbo.com/news/Australian-fitness-concept-opens-first-Tampa-site-in-Land-

O-Lakes_165856841 

Monthly Unique Visitor: 3,812,153 
 

 

 

 

 

 

 

	

Publicatio
n/Outlet:

	Retail	Ins
ider	

Web-link
:	https://w

ww.retail-
insider.com

/retail-ins
ider/2018

/3/f45-tra
ining	

Monthly	U
nique	Vis

itors:	56,4
29	

	

March 15, 2018 

	

	

	
	

	

	

	
	

	

 
 

   June 14, 2018 

 

 

Publication Outlet: Commercial Observer 

Web-Link: https://commercialobserver.com/2018/06/fitness-concept-f45-training-opening-second-brooklyn-gym/ 

Monthly Unique Visitor: 157,941 

 
 
 

 

 

 
 

January 17, 2018 

Publication/Outlet: Food Network 

Web-Link: http://www.foodnetwork.com/healthyeats/fitness-and-wellness/2018/move-over-

crossfit--here-comes-f45 

Monthly Unique Visitor: 26,236,106 
 

 

 

 

 

 

 

 

 
 

March 15, 2018 

Publication/Outlet: Buffalo Rising 

Web-Link: https://www.buffalorising.com/2018/03/f45-training-chisels-out-space-on-chandler-

street/ 
Monthly Unique Visitor: 159,512 

 

  

 

 

 

 

 
 

March 20, 2018 

Publication/Outlet: City AM 

Web-Link: http://www.cityam.com/282533/f45-founder-we-could-team-up-another-fitness-brand-

joint 
Monthly Unique Visitor: 2,250,000 
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COMMUNITY
OUR

In a highly competitive fitness market,  
F45 has developed a training system that 
that appeals to a broad and diverse customer 
base. Our program is not just easily adaptable 
to evolving fitness trends, but also meets the 
modern consumer’s need for a workout that  
is time-efficient, results-based and 
community-oriented.  

• Health and wellness-minded members

• 74% are female / 26% male



45+ 1,760 6
COUNTRIES FRANCHISES SOLD YEARS

*Numbers as of September 30, 2019.



F45 studio properties are relatively small 
group fitness training spaces with a 
minimalist design, free from clutter, fixtures, 
furniture and equipment. 

PREMISES

REQUIREMENTS

Click to watch studio layout video

https://vimeo.com/338127697


IDEAL STUDIO DESCRIPTION

 • Ideal size 180m2 to 200m2 / 1,937ft2  
to 2,152ft2 operational space. 

 • The site must have a net training area of  
no less than 150m2 / 1615ft2. 

 • Exposed or drop ceiling height over 10ft.

 • Floor weight bearing 11lbs psf.

 • No heavy weights or fixed machinery.  
Equipment will typically be stand-alone.

 • Music played at sensible volume.

 • 3 x chin-up bars are placed at the rear of the  
center pod, and either wall or ceiling-mounted.

 • 9 x F45 TVs are affixed to the front and rear  
walls and connected to ethernet and power.  

AMENITIES REQUIRED

 • 2 toilets adjoining the studio or accessible from 
within the building where the studio is located.  

 • 2 showers must be available.  

 • There must be adequate ventilation.  

TYPICAL LEASING PERIOD & TIMING 

 • 5 year primary term.  

 • 5 year renewal options.

 • Immediate availability.



The F45 floor plan determines how an F45 studio operates.  
All floor plans must adhere to the following 5 simple rules: 

1. KEEP THE TRAINING FLOOR ONE LEVEL.  

2. DESIGN AN OPEN PLAN STUDIO. 

3. CREATE RECTANGULAR WORKOUT SPACE.

4. PAINT ALL WALLS AND CEILINGS COMPLETELY WHITE.  

5. MOUNT THE CHIN-UP BARS TO THE WALL OR CEILING. 

 • Open plan essential, single level, clean shell and core preferred. 

 • The site must have a net training area (the workout area not including  
waiting area, bathrooms or showers) of no less than 150m2 / 1615ft2. 

 • The net training floor space must have a minimum width of 10m / 33ft. 

OVERALL FLOORPLAN:

FLOOR PLAN
F45 STUDIO

FLOORPLAN TO ALSO ACCOMMODATE:  

 • A sled track running from wall to wall along the longest wall of the studio,  
with a minimum length of 10m / 33ft.  

 • 3 distinct “Pod” areas, each approximately the same size.  

 • A bathroom and waiting area separate from the training area.  

 • A floor able to be covered by F45 rubber tiles.  



EMENT TIMER & TV

RT RATE MONITOR TV

EMENT TIMER & TV

 SCHEDULE TV

ATTLE ROPES  

SLED TRACK

POD 1

POD 2

POD 3

WALL MOUNTED MOV

WALL MOUNTED HEA

WALL MOUNTED MOV

WALL MOUNTED CLASS

WALL/FLOOR EYELETS FOR B
& POWER BANDS

EXAMPLE F45 LAYOUT 
180m2  / 1937ft2 Workout Space

EXAMPLE F45 LAYOUT 

Large  
F45 Logo

FLOOR PLAN
F45



TC-PYL
TOWN CENTRE SIGN
For use when there is an existing pylon 
sign with space allocated to the F45 ten-
ancy. Size and construction are determined 
on a site by site basis.

WM-1400
WALL MOUNTED LIGHTBOX 1400mmH
To be used when there is either a 600mmH 
fascia or 900mmH fascia installed on the 
shopfront. It should be positioned on the 
side of the building at a high level, prefer-
ably the 2nd storey, depending on the site 
and visibility.

CORNER

FA-600
LIGHTBOX FASCIA SIGN 600mmH
To be positioned either above the entry way 
doors or across the full length of the building 
fascia depending on the site and visibility. 
The racing stripes should extend the full 
length of available space. The logo must be 
positioned directly above the entry doors.

CL-900 
CHANNEL LETTERING SIGN 900mmH
To be positioned either above the entry 
way doors or across the full length of the 
building fascia depending on the site and 
visibility. The racing stripes should extend 
the full length of available space. The logo 
must be positioned directly above the 
entry doors.

BN-1500
NON-ILLUMINATED BANNER 1500mmH
To be positioned perpendicular to the 
building at a high level, preferably the 
2nd storey, depending on the site and 
visibility.

GD-STR
GLAZING RACING STRIPE DECAL
To be installed to glazing at 700mm FFL. 
Stars must be 40cm apart.

CA-1500
CANTILEVERED LIGHTBOX 1500mmW
To be used when an under awning 
lightbox is not suitable for the site, such 
as where there is no awning. The lightbox 
should be positioned close to the entry 
way doors depending on the site and 
visibility. The F45 logo should always be 
closest to the kerb.

GD-LOGO
GLAZING LOGO DECAL
To be installed to door glazing at 1600mm 
FFL.

UA-1500
UNDER AWNING LIGHTBOX 1500mmW
To be positioned close to the entry way 
doors depending on the site and visibility. 
The F45 logo should always be closest to 
the kerb.

1600mm
(63”)

FFL

700mm
(27.6”)

FFL

Set out here are the specifications for the external signage and how that 
signage should appear during the day. External signage should accord 
with these specifications where possible. 

SIGNAGE
EXTERNAL



Wherever possible, landlords will work with tenants  
to provide a “Vanilla Shell”/“White Box” which 
includes, but is not limited to the following items:

- Ceilings 

- Lighting 

- Plumbing 

- HVAC 

- Interior walls painted  / ready to be painted

- Outlets

- Restrooms 

- Concrete Floor

- ADA compliant

Note: Full Work Letter available on request.

WORK LETTER
F45 STUDIO



For more information please email:  
info@f45training.com

YOU
THANK



INNOVATION. MOTIVATION. RESULTS. 


