The SUBWAY® brand is looking for S

more properties throughout

The West 0f Scotland High street
................................................ . Retall parks
Oulélrequlrements: Stand-alone stores
» Class T usage Drive-thru’s
500sq.ft. to 2,000sq.ft. (minimum of 350sq.ft. for ) ,
. Drive-to’s
non-traditional stores) I
Retail units

High volume footfall/traffic

High population density

Benefits of a SUBWAY® store in your property:
No need for grills or fryers
Adaptable approach to store layout

Visitor attractions
Leisure centres

- Theme parks
Cinemas

Petrol station forecourts

Outlets range in size, yet all carry the full menu

Convenience stores

Great tasting food draws a steady flow of customers

Shopping centres

Please contact sole retained agents: Transport hubs
Universities
. Mobile Tel: Hospitals
07766 757473

0141 552 3452

stephen@mcparlane.co.uk
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